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“Whatever your goal is you will never succeed

unless you let go of your fears and fly.”
- RICHARD BRANSON

SHAQIR HUSSYIN

FOUNDER OF SALES FUNNELS CERTIFICATION™
FOUNDER OF WEALTHACADEMY.COM
THE WORLDS ONLY 8 FIGURE AWARD WINNER UNDER 30
FEATURED ON FORBES AS “DIGITAL TRENDSETTER”
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FUNNELS.COM CHALLENGE - FACEBOOK.COM/GROUPS/SHAQIRHUSSYIN
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https://www.facebook.com/groups/shaqirhussyin

9 PART MARKETING FRAMEWORK FOR FUNNELS
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1. My Target Market 2. My Message To My 3. The Media | Will Use To
Target Market Reach My Target Market

—
=
(¢]
]
Q
(1))
o
=
&
(V]
et
L
(V]
(01]

Va & S

4. My Lead Capture System 5. My Lead Nurturing System 6. My Sales Conversion Strategy

During (Lead)
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7. How I Deliver A World 8. How | Increase Customer 9. How | Orchestrate And
Class Experience Lifetime Value Stimulate Referrals

After (Customer)

Inspired by my friend Dean Jackson.

Which Business Model (Funnels) Is Right For You? Find Out www.FunnelsConsultation.com PAGE 2 OF 3



http://www.funnelsconsultation.com/

What Was Today's Millionaire Mentorship / Mastermind Insight?

Which Business Model (Funnels) Is Right For You? Find Out www.FunnelsConsultation.com PAGE 3 OF 3


http://www.funnelsconsultation.com/
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